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NEDCO Completes Nine New Homes

During the last several months, NEDCO has completed two home
building projects, constructing four homes at Walnut Orchard in
Eugene and five homes at Doria Cottagesin Springfield. Thenine
new homes, all of which werebuilt by alocal custom homebuilder,
Rainbow Valley Design and Construction, have been reserved for
low-incomefirst time homebuyers. Each homeisenergy efficient, has
three bedrooms, 1 ¥z baths, and agarage. Says Rick Robertson,
Rainbow project manager, “1 enjoy building for NEDCO families.
Home ownership isabig step, and | enjoy seeing people attain their
goals.”

The homes at Walnut Orchard, which are located on Compton Street

in Eugene, between Northwest Expressway and N. Park in north New Homeowners Dennis & Vicki Gariepy at the Doria Dedication
(Continued on Page 8)

Mercado Latino Ends Successful

First Season

Mercado L atino, NEDCO’sopen-air Latin American marketplace
located at the corner of 8th and Oak in Eugene, ended its first
season on Sunday, October 12", The market, which opened on
Mother’s Day, attracted about 7500 visitors during the course of
the season. Over 60 vendors participated in the market with about
30 of those vendors selling consistently.

Vendors were very pleased with the first season, and many are
already looking forward to the start of next season. Upon comple-
tion of thefirst season, Michael Sorondo, the market'sice cream
“ vendor, said, “the Mercado was a needed influence for our
community and away to foster our wealth of culture. | look
Completed Walnut Orchard Homes forward to next year where | feel we are only going to get better.”
(Continued on Page 7)
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Mercado Latino Art &
Handcrafts Store Opens

Responding to Mercado Latino vendors
interest in continuing with their busi-
nesses during the time between market
seasons, NEDCO converted part of its
office space into asmall storefront for art
and handcrafts vendors early this Octo-
ber.

Outside the Mercado Latino Store

Name:

The store hasitems from nearly 20
vendors, representing Colombia, Ecuador,
Peru, Guatemal a, El Salvador, Argentina,
CostaRica, Cuba, and Mexico. Itemsare
sold on a consignment basis, and six of
the vendors are taking turns working at
the store. Itemsfor saleinclude jewelry,
linens, original art, wooden scul ptures,
hammocks, lamps, rugs, wall decorations,
hair accessories, leather goods, dolls,
purses, blankets, clothes, CDs, greeting
cards, holiday items, and more.

The sales during the first few weeks have
been steady, and NEDCO hopes that they
will continue to increase as the holiday
season approaches, especially with the
help of advertising and publicity in the
local media.

Patricia Tarrillo, one of the vendors
working at the store, claims that Mercado
Latino has given her the opportunity to
start and grow her own tiny business,
something for which sheisvery grateful.

Help support NEDCO programs by becoming a

Friend of NEDCO

Address:

City/State/Zip:

Iltems for Sale at the Store

For Patriciaand other vendors, the market
and the store are an opportunity for them
to build assets, improve their economic
well being, and increasetheir participation
inthe community.

The store, which islocated at 769 Monroe
Street in Eugene, is open Tuesday
through Saturday from 11am to 6pm and
on Sundays from 11am to 5pm during the
holiday season.

Phone:

Email:

$10;

$25;

My/our gift toNEDCO isenclosed:

$50; $100; $250;

$500;

$1000;  other

Where the need is greatest
Mercado Latino

Neighborhood revitalization

Please usethisgift:

Other:

Homeownerhsip Education & Counseling

Affordable home construction/rehab

NEDCO is a 501(c)(3) nonprofit organization; your contribution is tax deductible.
NEDCO, 775 Monroe Street, Eugene OR 97402, 541-345-7106
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Mercado Latino Parade Entry Wins Prize

Patricia Tarrillo & Daughter Romina in
Typical Peruvian “Marinera” Dresses

Dora Carrion & Daughter Marcela,
Representing Costa Rica and Nicaragua

How fitting that Mercado L atino, Eugene’s
most recent addition to the downtown
scene, would participatein Eugene
Celebration’s“Heart of the City” parade
this past September. And even better, that
the Mercado Latino entry would tie for
runner’s up in the Judge's Choice: Judges
Know Best category.

Mercado Latino vendors got together in
late August, dividing into groups by their
country of origin to coordinate their
costumes, signs, flags, and banners for
the parade entry. Rainbow Valley Design
and Construction, Inc. donated the use of
their brand new flat bed truck and helped
NEDCO staff, along with several vendors,
to decorate the truck with brightly colored
streamers, flags, and Mercado Latino
signs.

On the sunny Saturday morning of
Eugene Celebration, three vendors
wearing typical Mexican dressesfrom the
Oaxacaregion led the parade entry with
the Mercado Latino banner. Thefloat,
with musiciansfrom El Grupo Condor
playing Latin American folk music,
followed behind, driven by Rick
Robertson, NEDCO'’sbuilder. Behind the
float, vendors representing Costa Rica,
Nicaragua, Peru, Ecuador, Honduras, and
Mexico, marched in traditional dress,
waving to the crowds and dancing to the
music.

Patricia Perez, ahandcrafts vendor from
Peru, said that participating in the parade
“allowed meto remember my Latin roots
and recall with nostalgiaand excitement
the customs and traditions [of Peru] that
have alot in common with this celebra-
tion.” The Eugene Celebrationisan
annual three-day event that brings the
community together to celebrate the
uniqueness of Eugene.

The crowds all along the parade route
cheered, waved, and danced to the music
as the Mercado Latino entry passed. The
positive response from the crowds was a
true and encouraging sign that Mercado
Latino and its vendors are making an
important contribution to the Eugene
community.

Dora Melgar-Baldwin, of Peru, & Mirtha Gold,
of Ecuador, March in Traditional Dress

Vendors Wave to the Crowds
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Springfield Employee Recognized at NEDCO Annual Meeting

Guests Gather Before the Annual Meeting

Guests Mingle Over Dinner Prepared by
Mercado Vendors

il
Guests Look at Photos of NEDCO's
Accomplishments this Year

At NEDCO'’sannual meeting and dinner,
held on October 16, 2003 at the Hilyard
Community Center, Executive Director
Sandy Halonen took the opportunity to
publicly recognize a Springfield employee
who has, in Sandy’s words, “bent over
backwardsto help NEDCO.” Jodi
Peterson, City of Springfield Housing

and Community Development Technician,
was recognized for “her supportive
attitude and actions, for her advocacy of
NEDCO’shome ownership programs, and
for al thelittle things she does that make
her NEDCO'sdream partner.”

Over 60 people attended the annual
meeting and Latin Americandinner. The
meal, which was prepared by four
Mercado Latino vendors, highlighted
food from several different Latin Ameri-
can countries. Entreesincluded Colom-
bian arepas (corn cakes topped with
mushrooms and chicken, stewed beef and
vegetables, and shrimp and guacamol e)
prepared by Jesus and Kathryn Gonzalez,
Mexican chicken tamaleswith red and
green chili sauce prepared by Marcelina
Ramirez, and Nicaraguan chicken and
vegetarian quesadillas, rice and beans,
and a cantaloupe, orange, and banana
drink, prepared by DoraCarrion. The
dessert was Pastel Tres Leches, a
traditional Mexican dessert (cake
moistened with three types of milk and
layered with whipped cream and fruit),
prepared by Lourdes Ornelas. Many of
those in attendance enjoyed the meal so
much that they inquired about the
possibility of catering services by
Mercado Latino food vendors. If you
would like moreinformation about this
possibility, contact NEDCO'’s L atino
Business Programs Manager, Molly
Markarian, at 541-345-7106.

Following the meal, Executive Director
Sandy Halonen highlighted the past
year’s accomplishments and activities, as
documented in the 2002-2003 Annual
Report. She also spoke about the future

and about diversifying NEDCO’s activities
to include more aspects of community
development, particularly those that
stimulate economic vitality and develop-
ment. She called on all those present to
“put on their thinking caps” and to help
NEDCO identify activities, projects, and
programs that are important for and
needed in our community.

Sandy Halonen, NEDCO Executive Director,
Presents Jodi Peterson with a Certificate of
Recognition

NEDCO'’s 2002-2003
Annual Reportis Available

The report includes an account of
the year's accomplishments in
affordable homeownership,
homeownership education, and
economic development as well as
a summarized balance sheet and
activity statement.

If you would like a copy of NEDCO’s
2002-2003 Annual Report, please
call NEDCO at 541-345-7106.
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Spotlight on New Homeowners:

Rafael & Luz Arevalo

Rafael and Luz Arevalo have dreamed
of owning a home since they moved to
the United Statesfrom El Salvador in
theearly 1980’s. They havefinally
realized that dream nearly twenty years
later with the help of NEDCO’s staff
and homeownership programs. In
October, the Arevalos purchased the
NEDCO home that they had been
leasing since April 2002 at Ash
Meadowsin Springfield. “Weare very
happy to be homeowners,” say the
couple. Their son and daughter, Rafael
and Jesika, are also happy that they
have aplaceto call their own.

The Arevalo family moved to Spring-
field from Los Angelesin 1999 knowing
that in asmaller community they would
find more stable work opportunities and
help from organizationslike NEDCO to
build assets and improve their eco-
nomic well-being. The Arevalosfirst

lived with family memberswho were
aready established in the area but soon
tired of living with another family. They
cameto NEDCO to find out how they
could go about purchasing their own
home. Their first step wasto enroll in
the Threshold Homeownership Educa-
tion and Counseling Program where
they learned, among other things, how
to establish good credit, how to budget
effectively, and how to save for their
down payment. Although they had to
sacrifice and work extrain order to save
enough money to buy their home, the
couple says, “we always knew that it
would pay off whenwefinally pur-
chased our home.”

Now that they own their home and don’t
have to answer to alandlord, the
Arevalos have started to make some
changes and improvements, including
adding a cedar fence to the front of their

home. Rafael has also opened a savings
account to start saving for his next goal,
applying what he learned in Threshold
about budgeting and saving to other
aspects of hislife.

Luz Arevalo Makes Home Improvements

Santa Clara Glen Development to Break Ground Next Spring

Thisspring, NEDCO will break ground for
the Santa Clara Glen Development, a
cluster subdivision that will be located on
Green Lane, just north of SantaClara
Squarein Eugene. The 13 homesto be
built by Rainbow Valley Design and
Construction will all have 3 bedrooms, 1 %2
baths, and a garage. Satre Associates, the
planning consultants, are currently
working with NEDCO to subdividethe
land, which wasacquired by NEDCO in
July 2002. The City of Eugene, Lane
County, and the Eugene Water and
Electric Board (EWEB) have provided
funding for the development.

Familieswho have participated in the
Threshold Homeownership Education and
Counseling Program will fill the completed
homes. Threshold, whichisfundedin
part through the Cow Creek Foundation,
is an intensive program designed to assist
low-incomefamilies preparefor
homeownership. Debbie Pasquali,
NEDCO’'sHomeownership Counselor, is
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The Site Plan for the Santa Clara Glen Development

also working with several families currently living in Metropolitan Affordable Housing
Corporation’s Green Leaf Village who have expressed interest in moving into the
adjacent Santa Clara Glen homeswhen they are completed.
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Neighborhood Assets: Bill Mahoney & New Day Bakery

When Bill Mahoney, the owner of New Day Bakery, arrived in
Eugene in 1989 and passed through the Whiteaker neighbor-
hood, he thought to himself, “why would someone want to live
here?” Fourteen
yearslater, with
hisfamily, his
home, his
business, and a
new develop-
ment venture all
established in
the neighbor-
hood, he has
finally answered
that question.

£ -

The New Day Bakery at 345 Van Buren

Bill cameto Eugene from the coast with the intent of “starting
over.” Having worked in the food and baking industry al hislife,
he decided he needed a career change. He began taking classes
at the University of Oregon in Spanish and Education while
supporting himself by working at the Valley River Inn. However,
he soon realized that his true passion was baking, and he did not
need a career change after all. He picked up jobs at several cafes
and hotelsinthe area. Not long after, Bill started working with
David Leung, the proprietor of the Cookie Man Cookieswhole-
sale bakery located at 345 Van Buren. NEDCO had purchased the
building which housed Cookie Man Cookiesin 1982, and it was at
that time hometo
NEDCO'soffice, aswell.

After 20 years of working
for other people, Bill
decided to start his own
business and work for
himself for achange. He
negotiated with Leung to
buy his lease and opened
New Day Bakery. After
NEDCO movedtoits
current location at 775
Monroe, Bill remodeled
the bakery to include a bathroom and sitting area. “Thiswasthe
firsttimel really did anything on my own. | wasreally excited,”
he says. It was this enthusiasm that led to the early and contin-
ued success of New Day.

Customers Enjoy Lunch at New Day

Bill describes New Day Bakery and Caféasa“nofrills’ establish-
ment. “By that, | mean we don’t glossthings up,” he explains.
The simple sign outside and furnishings created by local artists
and crafts people, reflect this. Bill and hiskitchen manager, Maria
Cannava, who isoriginally from Venezuela, do not try to over-
power the natural flavor of the ingredients they use. “We serve

real, wholesome food that is fresh and healthy and we try not to
use lots of sugar.” Bill says hisfavorite dishistherice and

beans plate Mariapreparesfor him every morning. “I think Maria
isagreat chef. | trust what she doesfor me.” Popular among
their customers are the oatmeal scones, the potato combo plates,
the hibiscus lemonade, and the carrot relish for sandwiches.

While Bill has had his share of challenges as a business owner,
especially with the changes in the local economy, he says that
salesat New Day have remained steady over time. “Money just
doesn’'t flow asfreely asit did during the times of Jerry Garcia,”
he quips. However, “My commitment and my staff’s commitment
[to the business] is what enables the bakery to stay alive.” He
explainsthat he and his 12-person staff, half of whom are
bilingual, must alwaysbe
conscious of their custom-
ers, especially what they
want to eat and what they
can afford to pay. “This
businessisalive, al we have
to dois our good work.”

The success of New Day
has enabled Bill not only to
buy ahomein Whiteaker,
but also to contribute
further to therevitalization
of the neighborhood by
purchasing and developing
aproperty onBlair Boule-
vard for the Network Charter
School. NEDCO, asa
community devel opment
corporation, workswith
people and neighborhoods
to build assets, helping them plant seeds that will later grow and
flourish. New Day has been that seed in Bill’s case, enabling him
to put down roots and work to strengthen and revitalize the
neighborhood. According to him, “the neighborhood hasn’t
really changed that much. Peoplearetill living, working, and
walking up and down the street here. It has retained its charac-
ter.” However, he notesthat more peoplefrom all over Eugene
are seeing that Whiteaker is a positive place and are wanting to
go there, something that he, as an active member of the commu-
nity, has worked to create.

Bill Mahoney & Maria Cannava

About NEDCO, Bill saysthat he has agood relationship with the
organization and that he appreciates the security he feels about
the building where New Day islocated. He also thanksNEDCO
for helping him to continually maintain the outside appearance of
his business, for it is good presentation that keeps a business
aive.
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MERCADO LATINO TEES & TOTES FOR SALE

Mercado L atino tee shirts and tote bags are now on sale. Bothitems are $12
and are black with the Mercado logo in red and yellow on the front of the
shirtsand one side of the totes. Tee shirtsare availableinsizesS, M, L, and
XL. Theitemsarefor sale at the Mercado Latino Art & Handcrafts Store,
769 Monroe Street in Eugene. Store hours are Tuesday through Saturday
from 11am to 6pm and on Sundaysfrom 11am to 5pm during the holidays.
Call NEDCO at 345-0446 for moreinformation.

Continued from Page1 storytelling to the events calendar for the

second season. Additionally, NEDCO
hopes to increase the number and variety of
vendors selling at the market during the
second season.

Mercado L atino, as an economic develop-
ment project of NEDCO, isintended to
stimulate entrepreneurship within the Latino
community in asupportive environment.
Approximately 50% of the vendors at the
marketplace initiated new businesses at the
start of the season, and many of those
vendors have already started to expand their
client base by participating in other fairs and
festivalsinthearea. Othersareworking
with the Latino Business Programs Manager
on the writing of their business plans and
establishing savings accounts for their
businesses for future expansion.

Roxana Sanchez Sells Pastries

The season ended with vendors

The connection made between Latinos
and non-Latinos in the marketplace has
given many of the vendors increased self-
confidence about their talents and
contributions to the community. Several
such vendors are clients of Amigos de los
Sobrevivientes, anon-profit mental health
rehabilitation center in Eugenefor refugee
survivors of torture and political violence
from Latin American countries. The
Executive Director of Amigos, German
Nieto Maquehue, believes that participa-
tionin Mercado Latinoisavaluable
healing tool for many of the people his
organization serves, both through the
creation and appreciation of their art and
handcrafts and also through their ability
to connect to a community where strong
relationships can be nurtured.

NEDCO has been encouraged by the

representing Mexico, Honduras, El Mercado Latino does not just provide positive response of the community to
Salvador, Guatemala, Ecuador, Costa Latino businesses with the opportunity of Mercado L atino, the steadily improving
Rica, Nicaragua, Peru, and Colombia. economic activity. It sales of
Vendors sold awide range of products aso serves as a gather- vendors, and
including prepared foods, bakery items ~ ing place, bringing the partner-
and specialty packaged foods, fresh people of various ships that it
produce and plants, handmade and backgrounds together to has formed
imported crafts, jewelry, homeaccesso-  interact socially and to with other
ries, and CDs. Nearly 20 different Latin ~ |€arn about the distinct organizations
American music and dance groups cultures and traditions through the
performed on the market stage, attract- ~ Of LatinAmerica. The market.
ing families to gather on Sunday market is one way the NEDCOis
afternoons to enjoy the entertainment, Latino populationin the looking
eat, and shop. Children eagerly linedup ~ Eugene areacan become forward to an
every Sunday for the weekly pifiata integrated into the even better
bash, aswell. general community. It Handmade Dolls by Patricia Perez second

also provides an season and
Recognizing the importance of the opportunity for the community to under- hopes that those of you who haven’t had
cultural and educational performances stand Latino culturein order to better live, the chance to check out Mercado Latino
at the market, NEDCO plansto add work, and socializewiththelargest growing  at 8th and Oak in Eugene will do soin the

artisan demonstrations and bilingual minority inthe United States.

spring!



Page 8

NEDCO News, Fall 2003

ABANDONED HOME RECEIVES COMPLETE REHAB

What was recently a long-abandoned
home with aleaking roof and over-
grown landscaping is quickly becoming
asolidly built and fully renovated
homefor aNEDCO first time
homebuyer. The home, which was
originally builtin 1946, islocated at
2280 G Street in Springfield and sits
on alarge corner lot with several
trees. NEDCO purchased the tax-
foreclosed home from Lane County
inMay 2003.

Bring Recycling compl eted the
demoalition of much of theoriginal
home, but the foundation and
framing wereleft intact. Rainbow

new lifetothehome. HACSA also
contributed to the project by installing
new windows and insulation. The
completed home, which wasfunded in
part by Pacific Continental Bank, has
three bedrooms, 1 %2 baths, and a

garage.

Valley Design and Construction installed
new roof trusses, shingles, siding, flooring,
plumbing, electricity, and cabinetry to bring

The new homebuyer, Janice Reynolds,
along with her friends and family, has
already been enhancing the landscap-
ing and preparing new flowerbeds.
When she and her young son move in
during Thanksgiving weekend, they
will finally have aplaceto call their own
thanksto the ongoing effort of NEDCO
to provide affordable housing to low-

) G Street Home Nears Completion . ) .
incomefirst time homebuyers.

Continued from Page 1

Eugene, were dedicated this past June,
during National Homeownership Month.

L ane County Commissioner Bobby Green
and new homeowner Billie Thomas
addressed the crowd at the dedication.
Inlate April, Billie had taken television
viewerson atour of her new home when
shewasinterviewed by KMTR. At the
dedication, she related what
homeownership means for her and her
nine-year old son, Chas. Recounting her
step-by-step pursuit of the goal of
owning her own home, she said,
“NEDCO showed memany doors| could
walk through, but | had to have the
courage and initiative to open them. If |
can do it, you can do it.”

The homes at Doria Cottages, which are
located in the 200 block of 35" Streetin
Springfield, were dedicated three months
later in September.

Roxie Cuellar of the Lane County
Homebuilders Association and Dennis

Water and Electric Board, Lane County,
US Bank, and Washington Mutual
Foundation. Doria Cottages was sup-
ported through the financial contributions
of the City of Springfield, The Collins
Foundation, and State Farm Insurance
Companies. These contributions enable
the homebuyers to significantly reduce
their mortgage loan and their monthly
payment, making homeownership an
achievable goal for low-incomefamilies.

Gariepy, anew homeowner, welcomed
visitorsto the dedication ceremony. Before
inviting the crowd into their home for atour,
Dennisand hiswife Vicki spoke about how
well-built their homeis, how they are
getting to know their neighbors, and how
courteous all the Rainbow crew was during
the “hundreds” of visits Dennis and Vicki
madeto their home while it was being built.

NEDCO creates homeownership opportuni-
tiesfor low-incomefirst time
homebuyers because it is

consistent with its mission to help r
people, neighborhoods, and
communities build assets.
NEDCO isabletofulfill this
mission through partnerships
with many organizationsin the
community, including those
businesses and agencies that
have financial resourcesto
devote to homeownership
development.

Billie Thomas Celebrates with Sandy
Halonen and Bobby Green at the Walnut

Orchard Dedication

Walnut Orchard was supported through the
financial contributions of the City of
Eugene, The Collins Foundation, Eugene
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since July 1, 2003

Thank You Friends!

John Adkisson

Amigos delos Sobrevivientes
Vickie Barnts

Nathan Bell

Robert “Buzz” Blumm

Russ Brink

Norton Cabell

Lynne Campbell

Caravan Canopies

CASA of Oregon

Centro LatinoAmericano

Fran Chylek

City of Eugene

City of Springfield

Al Coddington

Mitzi Colbath

The Collins Foundation
Community Mediation Services
Ron Cook

Kathy Cooks
CorvalisNeighborhood Housing Services
Cow Creek Umpqua Indian Foundation
Cramer & Giles|nsurance, Inc.
Roxy Cuellar

Linda Dawson

Vern Delk

Marie Dodd

Downtown Eugene, Inc.

Teri Duffy

Jack Duncan

Doug Ebbitt

Melva Edrington-Boles

ES& A Sign & Awning Company
Eugenein Common

Eugene Water & Electric Board
Philip Farrington

Scott Felsher

Pietro Ferrari

Darvin Fowler

Steve Gab

Jon Gail

Gary McGee & Co., CPA

Gaviotas Painting

John Gibbens

Bill Goldsmith

Laura Gonzalez-Dodd

Jeannie Goodrich

Bobby Green

HACSA

BryceHalonen

Sandy Halonen

Terri Harding

Richard Herman

Mario Lobo Hernandez

Ken Herrin

DebbieHinderlie

Homeowner Education Collaborative of
Oregon

Bob Hyatt

Intergovernmental Housing Policy Board

Drew Itschner

Emmy Jenson

Ellen Karotko

Dean Kaufman

Kevin Ko

Kent Kullby

Lane Community College

Lane County

Fernell Lopez

Taylor Madden

Molly Markarian

Martin Bros. Signs, Inc.

LaurieMcClain

Scott Meisner

Metropolitan Affordable Housing Corp.

Bill Miranda

Loretta Moesta

Peg Morton

Sunné Murray

Neighborhood Partnership Fund

BarbaraNewman

The Northwest Area Foundation

Northwest Community Credit Union

Oregon Community Credit Union

Oregon Community Development
Collaborative

Oregon Event Enterprises

Oregon Housing & Community Services

Debbie Oresik

OUR Federal Credit Union

Pacific Continental Bank

Debbie Pasquali

John Pennington

Jodi Peterson

PrintWear of Oregon

Rainbow Valley Design & Construction

Rick Robertson

Cheryl Roffe

Ann Rudy

Satre Associates

Michael Scarola

Siuslaw Valley Bank

Ron Smith

Jon Stafford

State Farm Insurance Companies

Gene Stringfield

Mike Sullivan

CoCo Sutton

Bob Taylor

Mary Taylor

Rob Thallon

Fawnda Thompson

Jon Tressler

Mark Tritt

U.S. Bank

Don VanHouten

John VanLandingham

Fernando Velez

DanaVion

Washington Mutual Foundation

Richie Weinman

WellsFargo

Tom West

Western Pioneer Title Company

Shawn Winkler-Rios

Kimberly Zentmire
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